Your Bibliography of Great Marketing Resources

Beckwith, Harry. The Invisible Touch - The Four Keys to Modern Marketing. Warner
Books, Inc. New York, NY, 2001.
ISBN 0-446-52417-4

Ries, Al; Trout, Jack. Positioning: The Battle for Your Mind. McGraw-Hill, Inc. New
York, NY, 1981.
ISBN0-446-34794-9

Meredith, Geoffrey; Schewe, Charles; Karlovich, Janice. Defining Markets Defining
Moments - America’s 7 Generational Cohorts, Their Shared Experiences, and Why
Businesses Should Care. Hungry Minds, Inc. New York, NY, 2002.

ISBN 0-7645-5394-1

Barletta, Martha. Marketing to Women - How to Understand, Reach, and Increase Your
Share of the World’s Largest Market Segment. Dearborn Trade Publishing. Chicago, IL,
2003.

ISBN 0-7931-5963-6

Wolfe, David; Snyder, Robert. Ageless Marketing - Strategies for Reaching the Hearts
and Minds of the New Customer Majority. Dearborn Trade Publishing. Chicago, IL,
2003.

ISBN 0-7931-775-3

Gladwell, Malcolm. The Tipping Point - How Little Things Can Make a Big Difference.
Little, Brown & Co. Boston, MA, 2000.
ISBN 0-316-31696-2

Underhill, Paco. Why We Buy - The Science of Shopping. Touchstone Books, Simon &
Schuster. New York, NY, 1999.
ISBN 978-0684-849140

Surowiecki, James. The Wisdom of Crowds. Anchor Press, Doubleday Books, Random
House, Inc. New York, NY, 2004.
ISBN 0-385-50386-5

Heath, Chip; Heath, Dan. Made to Stick: Why Some Ideas Survive and Others Die.
Random House. New York, NY, 2007.
ISBN 978-1400064281

Pindell, Terry. A Good Place to Live: America’s Last Migration. Owl Books, NY, 1997.
ISBN 978-0805050240

Godin, Seth. Permission Marketing. Simon & Schuster. New York, NY, 1999.
ISBN 9-780684-856360

PS — We'd love to learn about your proposed additions to this list of great marketing books! Just
send us your suggestions via e-mail.
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